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When Liberty Bank prepared 

to launch its new Geezeo 

digital financial management 

platform, here are some of the 

marketing strategy  

best practices  

they put in place, that we’d 

recommend for any client.
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Branding

closely tied to FI brand
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Website 
home page

In main  
NAV

Tying in messaging with 
other accounts 
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Setting up 
a landing 

page
an educational hub for 

customers and staff using 
Geezeo-provided product & 

benefits text & custom video

home page
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Educating 
with video
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Highlighting tiles integration  
in online banking
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Creating a social 
strategy

promoting benefits & 
features
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Using product 
images

Geezeo provided high 
resolution product 
screenshots & text for 
Liberty’s brochure design



Enriching Digital Banking

Working 
with

Trae Turner, Geezeo Marketing 

Director, worked together on 

weekly calls with Liberty 

marketing to ensure a consistent 

launch strategy.  

We also worked with Liberty’s 

advertising agency, Cronin, to 

give guidance and provide 

content for product messaging 

in Liberty’s website strategy. 
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“Best of all, Geezeo’s team was a joy to work with.  

…  

Bear in mind, Money Manager is one piece of a larger digital 

initiative including a brand new website redesign; 

  …  

What’s more, after helping us with Money Manager, Geezeo 

helped to create a library of Liberty Online Banking 

educational videos for customers, which will also live on our 

new website. And through it all, Geezeo’s staff has been very 

patient and helpful, even when given tight deadlines.” 

— Liberty Bank Chief Marketing Officer  

Patricia Jatkevicius
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To learn more, do not hesitate to contact:

Trae Turner 

Geezeo Marketing Director 

tturner@geezeo.com
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