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Marketing Strategy to 
Promote Your PFM

A Case Study Example: F&M Bank
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When F&M Bank prepared to 

launch its new Geezeo digital 

financial management 

platform, here are some of the 

marketing strategy  

best practices  

they put in place, that we’d 

recommend for any client.
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Branding

clever brand that 
connects with FI’s 

overall brand
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Setting up 
a landing 

page
an educational hub for customers 
and staff, F&M Bank used one of 

Geezeo’s custom landing page 
templates for easy setup
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Sponsoring 
a Facebook 

post



Enriching Digital Banking

Writing a  
blog post

linked from  
sponsored  

Facebook post
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Tying in 
branding
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Using 
Geezeo’s 
quarterly 
turn-key 

marketing 
campaigns

social posts

in branch 
counter  

take-ones

website ads
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Telling story 
with video  

“how we can help you”
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Working 
with 

Geezeo

Trae Turner, Geezeo Marketing Director and Holly Thorne, 
F&M Bank Marketing Director, brainstorming some best 

practices for promoting digital financial management 
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“Geezeo provides excellent customizable marketing 

materials and quarterly campaigns, so we’re pleased to 

have that extra boost to our in-house efforts.” 

— F&M Bank Executive Vice President, Chief Retail Officer 

Stephanie Shillingburg
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To learn more do not hesitate to contact:

Trae Turner 

Marketing Director 

tturner@geezeo.com

mailto:tturner@geezeo.com?subject=

